
How Teens Use The 
Internet and Social 
Media

Carlos Morales  • December 10, 2015
Viva Technology
www.vivatechnology.net

http://www.vivatechnology.net
http://www.vivatechnology.net


http://www.youtube.com/watch?v=jottDMuLesU








We can’t use 
technology 
effectively in 
Substance Abuse 
prevention if we 
don’t know the 
facts



Social Media in 
2015

Teens still dominate Internet usage

- 87% adults
- 95% teens

Social Media 

- 81% of teens use social media
- 91% post photos of themselves
- 92% post their real name on 

their profile
- 84% post their interest



Fact:

Teens are addicted to 
social media and the 
internet overall



24% of teens admit to 
going online “almost 
constantly” - that is 1 
in 4 who are online all 
the time!- due to 
availability of 
smartphones

source: Pew Research Center



- 92% of teens report going 

online at least once a day 

- 56% admit they go online 

“several times” a day

- Only 8% of teens are able to 

resist going online every day



- 88% of teens say they have a 

cell phone

- 90% say they use them to 

text

- Average teen sends and 

receive 30 texts per day (not 

including messaging apps 

like Facebook message, 

WhatsApp and Kik)



- 91% of teens report they 

access the internet from their 

phones

- 94% of them report they 

access the internet on their 

phones daily

- 71% of teens say they use 

more than one of the following 

social networks: Facebook, 

Instagram, Twitter, Snapchat, 

Vine and Tumblr







10 Apps 
Every Parent 

and Educator 
Must Know 
About



Buying Illegal 
Drugs Online 101

VIDEO

http://www.cnbc.com/2015/01/08/cybercrime-how-people-sell-and-buy-illegal-things-on-the-internet.html
http://www.cnbc.com/2015/01/08/cybercrime-how-people-sell-and-buy-illegal-things-on-the-internet.html


Prevention Media 
Campaigns

www.abovetheinfluence.com

aims to help teens stand up to peer 
pressure and other influences that 
encourage the use of drugs and alcohol. 
Through television commercials, 
Internet advertising, and regular 
communication with teens via Facebook, 
this educational campaign encourages 
teens to be aware and critical of all 
messages they receive about drugs and 
alcohol.

http://www.abovetheinfluence.com
http://www.abovetheinfluence.com


Prevention Media 
Campaigns

http://teens.drugabuse.gov/

NIDA for Teens: The Science Behind 
Drug Abuse is a campaign geared 
toward adolescents ages 11 to 15 years. 
It uses a blog, videos, and drug 
factsheets to educate youth, parents, 
and teachers about the science behind 
drug misuse. The campaign website 
contains information on a wide array of 
substances, including emerging drug 
trends. 

http://teens.drugabuse.gov/
http://teens.drugabuse.gov/
http://teens.drugabuse.gov/
http://teens.drugabuse.gov/


Prevention Media 
Campaigns

http://toosmarttostart.samhsa.

gov/Start.aspx

SAMHSA’s Too Smart to Start public 
education initiative aims to stimulate 
conversations between youth and adults 
on the harms of underage alcohol use. 
The Too Smart to Start website includes 
separate sections for youth; teens; and 
families, educators, and community 
leaders, each with its own set of 
information and engagement tools.

http://toosmarttostart.samhsa.gov/Start.aspx
http://toosmarttostart.samhsa.gov/Start.aspx
http://toosmarttostart.samhsa.gov/Start.aspx
http://www.samhsa.gov/too-smart-to-start


Prevention Media 
Campaigns

http://www.samhsa.

gov/capt/tools-learning-

resources/prevention-media-

campaigns

The following are examples of media 
campaigns developed by states, 
jurisdictions, and national organizations. 
The examples fall into the following 
focus areas: alcohol use; prescription 
drug misuse and abuse; public health; 
and underage drinking.

http://www.samhsa.gov/capt/tools-learning-resources/prevention-media-campaigns
http://www.samhsa.gov/capt/tools-learning-resources/prevention-media-campaigns
http://www.samhsa.gov/capt/tools-learning-resources/prevention-media-campaigns
http://www.samhsa.gov/capt/tools-learning-resources/prevention-media-campaigns
http://www.samhsa.gov/capt/tools-learning-resources/prevention-media-campaigns
http://www.samhsa.gov/prescription-drug-misuse-abuse
http://www.samhsa.gov/prescription-drug-misuse-abuse
http://www.samhsa.gov/underage-drinking-topic
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